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Abstract 
This scholarly article investigates the role of public relations in managing post-election tensions 
and bridging the divide in Nigeria, a nation characterized by a history of contested elections 
and political strife. Drawing on an extensive review of secondary data of academic literature, 
media reports, and relevant case studies, the research explores the unique challenges and 
opportunities faced by public relations practitioners in a complex Nigerian political landscape. 
This study illuminates the important role they play in mitigating post-election conflicts and 
nurturing national unity by analysing the strategies and communication approaches employed 
by public relations professionals. Furthermore, the research examines the ethical considerations 
that arise when traversing sensitive political issues in the pursuit of reconciliation and dialogue 
facilitation. The findings emphasize the significant impact of public relations in promoting 
mutual understanding, trust-building, and sustainable peace in the aftermath of divisive 
electoral processes in Nigeria. As the nation strives for democratic consolidation and social 
cohesion, this research underscores the critical importance of effective public relations practices 
in shaping the post-election narrative and nurturing a more inclusive and harmonious political 
climate. 
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1. Introduction 

  In the aftermath of contentious elections, societies often witness heightened tensions and 
deep-seated divisions that pose significant challenges to social harmony and political stability. 
Post-election periods are particularly critical as they can either pave the way for democratic 
consolidation or exacerbate existing fault lines, threatening the fabric of the nation. Across the 
globe, various countries have grappled with the ramifications of polarizing electoral processes, 
seeking effective means to bridge divides and foster national unity (Sisk, 2022). Nigeria, as a 
vibrant African democracy, is no exception, facing its share of post-election tensions, which 
necessitates thoughtful and strategic interventions. 

Public relations, as a discipline, have emerged as a crucial strategic tool in shaping 
communication, perceptions, and relationships between diverse stakeholders (Toledano, 2018). 
Leveraging its expertise in effective messaging and engagement, public relations can play a 
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pivotal role in managing post-election tensions and promoting dialogue, reconciliation, and 
social cohesion. Understanding the significance of public relations in bridging the divide in the 
aftermath of contested elections is essential for building resilient democratic systems that can 
withstand the challenges posed by divisive political processes. 

Nigeria, with its rich cultural diversity and complex socio-political landscape, has 
experienced a history of contested elections, often accompanied by inter-communal and inter-
ethnic tensions (Jonah, & Olawale, 2019; Stavenhagen, 2016). The post-election periods have 
been marked by protests, violence, and mistrust, undermining the nation's unity and impeding 
its democratic progress. Managing these post-election tensions has become a pressing concern 
for policymakers, civil society, and stakeholders seeking to preserve Nigeria's pluralistic identity 
and democratic ideals. 

In recent times, the role of public relations in the political sphere has gained prominence, 
with communication professionals assuming key responsibilities in shaping public narratives and 
managing crisis situations. Acknowledging the potential of public relations to facilitate dialogue 
and reconciliation, the discipline has begun to assume a pivotal role in easing post-election 
tensions and fostering inclusivity and understanding among divergent groups (Levine & Fyall, 
2019). 

This article aims to provide valuable insights into the potential for public relations to 
bridge the divide and promote social cohesion after contentious electoral processes in Nigeria by 
exploring the theoretical underpinnings and practical applications of public relations strategies, 
communication approaches, and stakeholder engagement.  

Locale and Context of Post-Election Tensions in Nigeria 

Nigeria, a diverse and populous African nation, has undergone numerous political 
transitions since gaining independence in 1960. While the country has made significant strides in 
establishing a multi-party democratic system, the process of conducting elections has often been 
marred by irregularities, violence, and contentious outcomes (Ayodele, 2022). Consequently, 
post-election periods have witnessed heightened tensions and social divisions, posing significant 
challenges to Nigeria's political stability, social cohesion, and national unity. 

Historically, Nigerian elections have been characterized by allegations of fraud, voter 
intimidation, and violence, leading to deep-seated mistrust in the electoral process and its 
outcomes (Ezeibe, 2021). Disputes over election results and the legitimacy of elected leaders 
have resulted in post-election conflicts, demonstrations, and in extreme cases, communal clashes, 
particularly along ethnic and regional lines. This is the case with the 2023 presidential election 
in Nigeria where Bola Tinubu, the ‘elected’ president, was alleged to have massively rigged the 
election and also used religious and ethnic lines to divide the populace in the election to his 
favour (Le Monde, 2023; Nwangwu et al., 2018). This has caused post-election tensions in the 
polity and made the oppositions to contest the election results in court. Such tensions not only 
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threaten Nigeria's democratic institutions but also hamper economic development and 
exacerbate existing social inequalities. 

The diversity of Nigeria's population, comprising over 250 ethnic groups with distinct 
cultures, languages, and historical experiences, adds complexity to its electoral landscape. During 
election cycles, politicians often exploit ethnic and religious fault lines to mobilize support, which 
can further exacerbate divisions and intensify post-election tensions (Omilusi, 2016). In this 
context, effective communication and engagement become crucial to addressing the grievances 
of various groups and fostering a sense of national cohesion. 

The role of public relations couched in different nomenclature in managing post-election 
tensions has increasingly come to the forefront in Nigeria (Idris, 2020). As a strategic 
communication discipline, Public Relations is uniquely positioned to navigate complex political 
environments and facilitate dialogue among conflicting parties. By employing innovative 
communication strategies, public relations practitioners influence public narratives, challenge 
stereotypes, and promote understanding among diverse stakeholders (Muturi, & Zhu, 2019). 

In recent years, some notable efforts have been made to deploy public relations as a tool 
for conflict resolution in Nigeria's post-election scenarios. Public relations campaigns have been 
employed to mediate between political factions, build trust between government institutions 
and marginalized communities, and promote inter-ethnic reconciliation (Sarjoon, Yusoff, & 
Hussin, 2016; Visoka, 2020). Nevertheless, challenges persist, necessitating a deeper exploration 
of the significance of public relations in bridging the divide during critical post-election phases. 
Although studies have been conducted around different areas of communication approaches 
to mitigate post conflict tensions, there is still a paucity of research in the field of managing post-
election tensions within various forms of divides, particularly in the Nigerian context. 

The aim of this research article is to understand the significance of public relations in 
managing post-election tensions and bridging the divide in Nigeria by shedding light on the role 
of public relations in promoting dialogue, reconciliation, and social cohesion in the aftermath of 
contentious electoral processes. Specific research questions were formulated in line with the 
following objectives to navigate the study. 

1.3 Research Objectives 

The objectives are to: 

- Examine the theoretical underpinnings and frameworks relevant to post-election 
tensions and public relations, providing a foundation for the study. 

- Identify strategic communication approaches for public relations practitioners in 
managing post-election tensions in Nigeria. 

- Showcase successful case studies of public relations interventions that have effectively 
bridged divides and fostered unity in Nigeria's post-election scenarios. 
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- Offer recommendations for enhancing the effectiveness of public relations strategies in 
managing post-election tensions and contributing to sustainable peace building efforts 
in Nigeria. 

2. Literature Review 

In this section, the significance of public relations in managing post-election tensions is explored, 
drawing upon various theoretical frameworks that offer valuable insights into the dynamics of 
conflict resolution, communication strategies, and ethical considerations. The following 
theoretical frameworks are examined in the context of their application to post-election tensions 
and public relations: 

2.1 Theoretical Framework 

Public Relations and Conflict Resolution Theory 

Public Relations and Conflict Resolution Theory posits that public relations can play a 
constructive role in managing conflicts and promoting reconciliation. By engaging in effective 
communication, public relations practitioners can foster understanding and empathy between 
conflicting parties. In the context of post-election tensions, this theory suggests that public 
relations can act as a mediator and facilitator, providing a platform for dialogue and 
constructive engagement among political actors and societal groups. Through transparent and 
honest communication, public relations can help bridge the divide and build trust between 
stakeholders, thereby contributing to conflict resolution and social cohesion. 

Social Identity Theory 

Social identity theory, which was formulated by social psychologist Henri Tajfel and John Turner 
in the 1970s, describes the conditions under which social identity becomes more important than 
one's identity as an individual. The theory is based on the premise that individuals define their 
own identities with regard to social groups and that such identifications work to protect and 
bolster self-identity. Social Identity Theory explores how individuals' identities are shaped by 
their affiliation with particular social groups. In post-election scenarios, this theory is relevant in 
understanding how political identities and group affiliations can fuel tensions and divisions. 
Public relations can leverage Social Identity Theory to tailor communication messages that 
resonate with diverse groups while emphasizing shared identities and common interests. By 
appealing to a collective sense of national identity, public relations can foster inclusivity and 
unity among different segments of the population. 

Situational Crisis Communication Theory (SCCT) 

Developed by Robert W. Lent, Steven D. Brown, and Gail Hackett in 1994, SCCT incorporates a 
variety of concepts. The theory uses attributions of the organisation's or country’s responsibility 
for a crisis to prescribe the crisis response strategies that should maximize the protection of the 
organization's or country’s reputation. Situational Crisis Communication Theory (SCCT) is 
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particularly relevant in the context of post-election tensions, which can be considered a crisis 
situation. This theory emphasizes the importance of timely and strategic communication during 
crises. In the aftermath of contentious elections, public relations professionals can employ SCCT 
principles to manage communication effectively, provide accurate information, and address 
concerns and grievances promptly. By utilizing appropriate crisis response strategies and image 
restoration techniques, public relations can mitigate the escalation of tensions and facilitate a 
smoother post-election transition. 

Dialogue Theory 

Theologian Martin Buber was considered as the father of the modern concept of dialogue. In 
public relations, dialogue was explained as “communicating about issues with publics”. Dialogue 
Theory emphasizes the importance of open and constructive communication in resolving 
conflicts and promoting understanding. Dialogue enables people to talk and think together to 
reveal that inter-dependent needs and interests of people, and these co-authored stories 
integrate the identity. In managing post-election tensions, public relations can act as a facilitator 
of dialogue between political factions, ethnic communities, and other stakeholders to bring 
about positive change in the polity. By creating safe spaces for dialogue, public relations can 
encourage active listening and mutual respect, leading to constructive engagement and 
potentially breaking down barriers between conflicting parties. 

Framing Theory 

The theory was first put forth by Erving Goffman, under the title of Frame Analysis. He proposed 
that people interpret what is going on around their world through their primary framework. 
This framework is regarded as primary as it is taken for granted by users because these 
interpretive frames are used in their day-to-day experience to make sense of the world. 
Goffman argues that humans do not construct their reality from scratch at every encounter, but 
engage frames to organize and ascribe meaning to their on-going experience in a social 
situation. Framing Theory explores how media and communicators frame issues to influence 
public perceptions and opinions. In the context of post-election tensions, public relations can 
utilize framing techniques to present information in ways that emphasize shared values and 
common goals. By framing narratives that transcend partisan lines and highlight areas of 
cooperation, public relations can bridge divides and build bridges among diverse societal groups. 

Social Responsibility Theory 

The Social Responsibility Theory was formally proposed by Siebert, Peterson and Schram in 1956 
in their book “Four Theories of the Media”. It was later developed and advanced by other 
scholars. The theory underscores the ethical dimensions of communication and public relations. 
In the context of post-election tensions, public relations practitioners must navigate ethical 
considerations while managing communication. Upholding transparency, truthfulness, and 
sensitivity in messaging is crucial to avoid exacerbating tensions and promote ethical and 
responsible communication. 
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The theoretical frameworks discussed in this literature review provide valuable insights into the 
significance of public relations in managing post-election tensions. By drawing on principles of 
conflict resolution, crisis communication, social identity, dialogue facilitation, framing, and social 
responsibility, public relations can play a pivotal role in fostering reconciliation, trust-building, 
and social cohesion in the aftermath of contentious elections. Integrating these theoretical 
perspectives in public relations strategies can contribute to a more inclusive and unified 
democracy in Nigeria and other politically diverse societies. However, while these theories offer 
valuable guidance, further empirical research is needed to explore the practical applications 
and effectiveness of public relations interventions, in light of these theories in managing post-
election tensions. 

2.2 Conceptual review 

Significance of Public Relations in Managing Post-Election Tensions 

In the Nigerian context, like every other, the significance of public relations as a strategic 
communication discipline cannot be overstated. Public Relations play a pivotal role in bridging 
the divide and promoting national unity during the delicate and sensitive period that follows 
contentious electoral processes. The following points highlight the significance of public relations 
in managing post-election tensions in Nigeria: 

Effective Communication and Message Framing: Public relations professionals possess 

expertise in crafting messages that resonate with diverse audiences. Crafting messages that draw 
people's attention to a particular area of meaning is framing. Storylines that relate a topic to a 
certain audience are called frames. Framing effects happen when a message frame modifies a 
person's viewpoint on a subject. During post-election tensions, communication plays a crucial 
role in shaping public perceptions and narratives. Public relations practitioners can strategically 
frame messages that emphasize shared values and common goals, thereby fostering 
understanding and reducing animosity between conflicting groups (Dan, Ihlen, & Raknes, 2020). 

Dialogue Facilitation and Mediation: Public relations professionals can act as skilled 

facilitators in promoting dialogue and mediation between political factions, ethnic communities, 
and other stakeholders (Bhandari, 2019). By creating platforms for constructive engagement 
and open communication; public relations can help de-escalate tensions and pave the way for 
peaceful resolution of disputes. 

Trust-Building and Image Restoration: Post-election tensions often erode public trust in 

political institutions and leaders. Public relations can assist in rebuilding trust by promoting 
transparency, accountability, and responsiveness among political actors. Moreover, public 
relations can work to restore the reputation of institutions damaged during the election process, 
fostering an environment conducive to reconciliation and cooperation. 

Crisis Communication and Conflict Resolution: Public relations employ crisis 

communication techniques to address sensitive and high-stakes situations, such as post-election 
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tensions. Timely and well-managed crisis communication can prevent the escalation of conflicts 
and guide stakeholders towards peaceful resolutions (Akwei, 2018). 

Promoting Inclusivity and Understanding: Nigeria's diverse society calls for a nuanced 

and inclusive approach to communication. Public relations can advocate for greater inclusivity, 
emphasizing the importance of recognizing and valuing the contributions of all groups within 
the nation. By promoting understanding and empathy, public relations can help break down 
barriers and foster a sense of shared identity (Kent, 2015). 

Ethical and Responsible Communication: Public relations practitioners are guided by 

ethical principles, which can contribute to responsible and balanced communication during 
post-election tensions (Adebayo, 2016). By avoiding misinformation, propaganda, and 
inflammatory rhetoric, public relations can uphold the ethical standards necessary for fostering 
a peaceful and respectful dialogue. 

Peacebuilding and Democratization: The significance of public relations extends beyond 

immediate crisis management (Mehta, Liu, Tyquin, & Tam, 2021). By laying the groundwork for 
sustained peace building efforts and supporting the democratization process, public relations 
can contribute to the long-term stability and resilience of Nigeria's democracy. 

The importance of public relations for managing post-election tensions resides in its capacity to 
negotiate complicated political environments, encourage constructive conversation, and 
facilitate rapprochement between diametrically opposed groups. As Nigeria strives for 
democratic consolidation and social cohesion, understanding and harnessing the potential of 
public relations in managing post-election tensions is essential for building a more inclusive, 
unified, and democratic nation. 

2.3 Empirical review 

In the aftermath of contentious elections, managing post-election tensions and bridging 
the divide are critical challenges for any democracy. The role of public relations in this context 
has been the subject of research by several scholars, as demonstrated in the works of Okigbo 
(2015), Chiakaan, Egbulefu, Kpera, and Kaigama (2021), Ozioko (2021), Olabamiji (2014). This 
review synthesizes their findings and that of other scholars to provide valuable insights into the 
significance of public relations in Nigeria's post-election scenarios. 

In Nigeria, Ozioko, (2021) investigates the role of effective communication and public 
relations in addressing post-election violence in Nigeria during the 2019 elections and found out 
that PR is an effective tool for mediation in post conflict settings. The study examines 
communication strategies employed by professionals to mitigate tensions and foster 
reconciliation between conflicting groups. By drawing on a case study, Ozioko (2021) offer 
insights into the significance of public relations in the Nigerian context. 

 Chiakaan, Egbulefu, Kpera, and Kaigama (2021) explore the broader role of public 
relations in nation-building in Nigeria, particularly during and after elections. The research 
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examines how public relations can promote dialogue in the populace to be averse to vote 
buying and to have understanding among diverse ethnic and regional identities, contributing 
to national unity and social cohesion. The study underscores the significance of public relations 
in fostering a sense of collective responsibility and identity. The authors offer insights and 
practical recommendations for leveraging public relations in future electoral cycles. In Okigbo’s 
(2015) work on Managing post-election tensions through strategic communication: Lessons from 
Kenya and Rwanda, the focus, although was on different countries draws parallels to the 
Nigerian context by examining how strategic communication can be employed to manage post-
election tensions. The study offers comparative insights into the role of public relations in 
politically divided societies, demonstrating its significance in fostering reconciliation and social 
cohesion. 

In all of these, Olabamiji (2014) examines the ethical considerations involved in public 
communication strategies during post-election periods in Nigeria. He emphasises the 
importance of responsible and transparent communication in mitigating tensions and building 
trust among stakeholders. The author demonstrates how the truth in strategic communication 
can contribute to conflict resolution and social harmony by drawing on ethical public relations 
principles of truth. 

Sanmac, Okoth, & Odhiambo (2021) in their empirical study titled ‘Effectiveness of 
Multitrack Diplomacy Actors in Critical Assessment of Kenya’s Presidential Election Outcomes’ 
investigates the communication strategies employed by public communication practitioners in 
post-election Kenya. The study explores how professionals engaged stakeholders, including 
political leaders, civil society, and the media, to promote peaceful coexistence after contentious 
elections. The research underscores the significance of public relations in managing post-election 
tensions by facilitating constructive dialogue and de-escalating conflicts. Adjei (2012) in his 
empirical work examines Ghana's post-election context and the conflict management strategies. 
The study investigates how professionals utilized strategic communication to address post-
election tensions and promote reconciliation. The research findings emphasize the importance 
of responsible communication and stakeholder engagement in managing post-election divisions 
and fostering national unity.  

Maweu’s (2019) empirical research focuses on Kenya's post-election period and explores 
how effective communication efforts contributed to trust-building among conflicting groups. 
The study investigates communication strategies used by professionals to bridge the divide and 
promote social cohesion. The paper found out that strategic communication can be used to 
facilitate peaceful social dialogue and build trust and resilience between and among different 
communities in Kenya. This is based on the fact that the findings suggest clearly that the 
contending parties actually show promising potentials to promote dialogue and better 
understanding among conflicting communities (Maweu, 2019). The research highlights the 
significance of public relations in managing post-election tensions by building trust and fostering 
a sense of national identity. 
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The foregoing demonstrates the significance of public relations in managing post-election 
tensions and bridging the divide in Nigeria. Scholars have explored, as enumerated above, 
various aspects of public relations' role, from conflict resolution strategies to ethical 
considerations. Empirical analyses and case studies provide practical insights into how public 
relations practitioners can navigate complex political landscapes to promote dialogue, trust-
building, and inclusiveness. The extant literature points to and further emphasize the 
importance of public relations in shaping the post-election narrative and fostering a more 
cohesive and democratic society in Nigeria. 

3. Method 

This theoretical paper adopts the qualitative approach. It draws on an extensive review 
of secondary data of selected academic literature, empirical studies, and relevant case studies 
as a basis for deductions and extrapolation of findings. The articles for review were selected 
based on the article topics of key words in the subject of research. 

Case Study 1: Rwanda's Post-Genocide Reconciliation Efforts (Uwizeyimana, A., 2018) 

Uwizeyimana's case study examines Rwanda's post-genocide reconciliation efforts, where public 
relations played a pivotal role in healing the nation. Rwanda's 1994 genocide resulted in deep-
rooted divisions among ethnic groups. The study highlights how public relations campaigns, 
focused on fostering dialogue and empathy, contributed to reconciliation and the rebuilding of 
social cohesion. Key lessons from this case study can be applied to managing post-election 
tensions in Nigeria, emphasizing the importance of public relations in promoting understanding 
and unity in divided societies. 

Case Study 2: Bell, & Ntsebeza’s (2003) Unfinished business: South Africa, apartheid, and truth 

Bell, & Ntsebeza 's (2003) examine South Africa's Truth and Reconciliation Commission (TRC) 
established after the end of apartheid. The TRC utilized public relations strategies to facilitate 
public hearings, where victims and perpetrators shared their testimonies. This process aimed to 
address past injustices, promote healing, and build a unified South Africa. The study highlights 
the role of public relations in providing platforms for dialogue and fostering reconciliation, 
lessons that can be relevant in managing post-election tensions in Nigeria. 

The reviewed case studies and empirical research offer valuable insights into the significance of 
public relations in managing post-election tensions and bridging the divide in Nigeria. The 
literature underscores the importance of strategic communication, dialogue facilitation, and 
trust-building in post-election contexts as it draws on lessons from reconciliation efforts in 
Rwanda and South Africa, and empirical research from Kenya, and Ghana. The synthesis of 
these studies emphasizes the important role public relations can play in promoting reconciliation, 
healing, and national unity in Nigeria's diverse and politically sensitive landscape. 
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4. Discussion 

This study aimed to investigate the significance of public relations in managing post-
election tensions and its role in bridging the divide in politically contested contexts of Nigeria. 
Drawing upon relevant literature, theoretical frameworks, and case studies, this research sheds 
light on the crucial role that public relations plays in promoting social cohesion, national unity, 
and democratic resilience in the aftermath of contentious electoral processes. 

The literature review highlights various theoretical frameworks relevant to the 
application of public relations in managing post-election tensions. For example, according to the 
Public Relations and Conflict Resolution Theory, public relations can act as a mediator and 
facilitator, providing a platform for dialogue and constructive engagement among conflicting 
parties just as the SCCT emphasizes the importance of timely and strategic communication 
during crises, making it relevant in the context of post-election tensions in Nigeria. Dialogue 
Theory akin to Grunig’s two-way communications theory also underscores the importance of 
open and constructive communication in resolving conflicts. 

The theoretical foundations explored in this study demonstrate that public relations 
interventions are grounded in communication theories that promote constructive dialogue and 
trust-building among conflicting parties. The role of public relations as a mediator becomes 
particularly relevant in managing post-election tensions. By adopting a two-way symmetrical 
communication approach, public relations practitioners can actively engage with diverse 
stakeholders, fostering a deeper understanding of their perspectives and concerns. Strategic 
communications is one of such communications approaches. 

4.1 Strategic communications and Public Relations for Managing Post-Election 
Tensions 

The literature suggests that Public relations practitioners employ several strategic 
communications approaches in managing post-election tensions in Nigeria. These strategies are 
designed to foster dialogue, reconciliation, and social cohesion while addressing the challenges 
posed by divisive electoral processes. Some of the key strategic communications employed 
include: 

1. Transparent and Timely Information Dissemination: Public relations practitioners 
prioritize transparent and timely information dissemination during post-election periods. 
By providing accurate updates and clarifying any misconceptions, they prevent the 
spread of misinformation and rumours that can fuel tensions. 

2. Crisis Communication and Rapid Response: In the event of post-election conflicts or 
incidents, public relations professionals implement crisis communication plans. Rapid 
response strategies ensure immediate engagement with the public and relevant 
stakeholders to address concerns and manage the situation effectively. 
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3. Constructive Dialogue Facilitation: Public relations experts act as mediators, facilitating 
constructive dialogues between conflicting parties. They create safe spaces for open 
communication, enabling stakeholders to express grievances and concerns while working 
towards resolutions. 

4. Empathy and Inclusivity in Messaging: Strategic communications prioritize empathy and 
inclusivity in messaging. Public relations practitioners use language that resonates with 
diverse communities, emphasizing shared values and aspirations to foster a sense of 
national unity. 

5. Digital Storytelling for Peace building: Public relations professionals leverage digital 
storytelling to promote narratives of peace, reconciliation, and understanding. Through 
multimedia content, they humanize conflicts and inspire positive action towards 
resolution and healing. 

6. Stakeholder Engagement and Community Outreach: Engaging with diverse 
stakeholders, including political actors, community leaders, civil society, and local 
communities, is crucial. Public relations practitioners actively seek input and involvement 
from all relevant parties to ensure inclusive decision-making and conflict resolution. 

7. Public Service Announcements and Campaigns: Public relations campaigns, such as 
public service announcements, promote non-violent communication and peaceful 
resolution. These campaigns encourage citizens to refrain from engaging in violence and 
seek peaceful means of addressing their grievances. 

8. Cultural Sensitivity and Vernacular Communication: Public relations practitioners 
demonstrate cultural sensitivity and use vernacular communication to connect with 
various ethnic and regional communities in Nigeria. Tailoring messages to specific 
audiences enhances relevance and resonance. 

9. Media Engagement and Responsible Journalism: Public relations professionals engage 
with the media to disseminate accurate and balanced information. They work to ensure 
responsible journalism that avoids sensationalism and contributes to constructive public 
discourse. 

10. Conflict Resolution Training and Capacity Building: Public relations practitioners may 
undergo conflict resolution training to equip themselves with the necessary skills for 
effective engagement with stakeholders and mediation processes during post-election 
tensions. 

Without a doubt, strategic communications as a public relations tool play a vital role in 
managing post-election tensions in Nigeria. For this reason, Public Relations practitioners should 
always leverage transparent information dissemination, constructive dialogue facilitation, 
digital storytelling, and stakeholder engagement to foster reconciliation, national unity, and 
sustainable peace. Empathy, inclusivity, and cultural sensitivity should be central to their 
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messaging approach, while responsible journalism and crisis communication will ensure effective 
response to critical situations. By employing these strategic communications approaches, public 
relations professionals contribute to shaping a more inclusive and harmonious political climate 
in the aftermath of divisive electoral processes. 

4.2 Impact of Public Relations Interventions in Post-Election Conflict Management 

The case studies examined in this research highlight the effectiveness of public relations 
interventions in bridging divides and promoting national unity. Notably, the "One Nigeria 
Campaign" demonstrated how a strategic public relations initiative can transcend regional and 
ethnic boundaries, encouraging citizens to embrace their shared identity as Nigerians. Similarly, 
the "Dialogue for Peace" initiative showcased how public relations can facilitate dialogues and 
reconciliation efforts, leading to the resolution of localized conflicts. These experiences can inform 
Nigeria's efforts in managing post-election tensions and fostering national unity. 

Strategic Messaging and Perception Management 

One of the key findings of this study is the significance of strategic messaging and perception 
management in post-election contexts. Public relations practitioners can use their expertise to 
counter misinformation and promote accurate information, which is essential in preventing the 
escalation of tensions. Crafting narratives that emphasize shared values and national identity 
can contribute to a sense of inclusivity and foster a collective commitment to the nation's 
progress. 

Cultural Sensitivity and Stakeholder Engagement 

In Nigeria's diverse socio-political landscape, cultural sensitivity and stakeholder 
engagement are vital components of effective public relations interventions. Understanding and 
respecting cultural nuances are essential for crafting communication that resonates with 
different ethnic and regional communities. Emphasizing inclusivity in stakeholder engagement 
enables public relations practitioners to involve local communities in conflict resolution efforts, 
empowering them to take ownership of the process.  

The rich cultural diversity and complex socio-political landscape of Nigeria add 
complexity to its electoral landscape. Politicians often exploit ethnic and religious fault lines 
during election cycles, further exacerbating divisions and intensifying post-election tensions. In 
this context, public relations play a critical role in addressing grievances, fostering inclusivity, and 
emphasizing common interests to build a sense of national cohesion. 

However, while public relations interventions hold immense potential in managing post-
election tensions, they also face challenges. Neutrality and impartiality can be challenging to 
maintain, especially when representing clients with vested political interests. Addressing hate 
speech and incitement to violence while preserving freedom of speech requires a delicate ethical 
balance. Additionally, constant vigilance and monitoring are required to adjust public relations 
strategies to the continuously changing social media environments. This research article 



Shared Seasoned International Journal of Topical Issues VOL.11 NO.1, February  2025, New York City.  ISSN: 2630–7290 

 

 
143 

contributes to the understanding of the significance of public relations in managing post-election 
tensions and bridging the divide in Nigeria. By shedding light on the role of public relations in 
promoting dialogue, reconciliation, and social cohesion after contentious electoral processes, the 
study provides valuable insights for policymakers, communication professionals, and 
stakeholders seeking to build a resilient democratic system that can withstand the challenges 
posed by divisive political processes. The synthesis of theoretical frameworks, case studies, and 
empirical research underscores the potential of public relations as a strategic communication 
discipline in shaping Nigeria's post-election narrative and fostering a more inclusive and unified 
democracy. Ultimately, leveraging public relations to manage post-election tensions and 
promote national unity is essential for building a stronger and more cohesive Nigeria. 

5. Conclusion 

In conclusion, this study emphasizes the crucial significance of public relations in managing post-
election tensions and bridging the divide in Nigeria. By leveraging strategic communication, 
stakeholder engagement, and cultural sensitivity, public relations interventions fosters a sense of 
national unity and collective responsibility. Understanding the dynamics of effective public 
relations in post-election contexts offers valuable guidance for policymakers and 
communication professionals seeking to promote social harmony and democratic progress in 
politically contested landscapes. As Nigeria continues its democratic journey, public relations 
emerge as a pivotal tool in building a more cohesive, inclusive, and resilient nation. 

6. Recommendation 

The insights garnered from this study have significant implications for public relations practice 
and policy in Nigeria and other politically diverse societies. Public relations professionals should 
be equipped with conflict resolution and mediation training to traverse post-election contexts 
effectively. Collaborations with local organizations and stakeholders will enhance the relevance 
and credibility of public relations interventions. Policymakers must recognize the vital role of 
public relations in promoting social cohesion and democratic consolidation, encouraging 
investments in conflict resolution initiatives. 
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